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Energy use in relation to virtual 
assistants

How might we gain consumer mindshare in this 

space with minimal (current) association to energy?
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Future virtual assistant features 
and expectations

How might we leverage virtual assistants to 

help people learn more about their homes?
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Role of energy provider in smart home

How might we use smart home 

technologies as relationship kick-starters?
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Emotional reactions to using 
virtual assistants

How might we turn emotional insights into 

action-oriented marketing?
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Diffusion of innovation

Source: Prototypr
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Ripe area for utilities to take 
managed risks?

 Risk = uncomfortable

 Barriers, challenging, scary

 Innovators and early adopters OK with incomplete solutions

 Example: alerts, help people identify and fix issues in their 

house before they become a major problem
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Questions?

Adam Maxwell
Head of Human-Centered Product Strategy, 

Strategy and New Products, E Source

303-345-9143

adam_maxwell@esource.com

You're free to share this document in its entirety inside your company. If you'd like to quote or use our material outside of your business, 

please contact us at customer_service@esource.com or 1-800-ESOURCE (1-800-376-8723).
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